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Cheltenham Footfall 

The following data is drawn from cameras at: 
• The Promenade outside Hotel Chocolate – people going both ways 
• Front exit from Regent Arcade – people exiting Regent Arcade onto High Street 
• Rear exit from Regent Arcade – people exiting Regent Arcade from Ormond Place 
• High Street at The Brewery Quarter – people exiting The Brewery Quarter onto High Street 
• High Street outside M & S – people travelling both ways along High Street 

 
Data from all cameras will be referred to as combined data for the purposes of this report. 
 
There are currently no footfall counters in Montpellier or the Strand end of High Street. 
 

 

The graph above shows combined footfall from Sunday 22 March when ‘lockdown’ began 

through to Saturday 20 June, being the end of the first week non-essential businesses could 

open. 

Following the Easter weekend (during week 4) there has been a steady increase in the number 

of people visiting town. This could be attributed to a number of restaurants and cafes opening 

for take away, large stores selling food and medicine being open.  

Social media activity and promotion of those offering take away services by Marketing 

Cheltenham and the BID, combined with the good weather is likely to have played a major role 

in bringing people to the town to support local businesses. 

Reports from BID staff, Gloucestershire Constabulary and people representing the businesses 

trading, indicated that social distancing guidelines were largely being followed by the public. 

During the week prior to lockdown, footfall figures totalled 56,956.  It is therefore encouraging 

to see that during the first week when restrictions were relaxed, numbers were only slightly 

lower.   
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If we compare the same period in June 2019 (week commencing 16 June) with the first week of 

non-essential businesses opening in June 2020, we see that there was a 49% decrease.   

Initial reports from retailers indicate that although visitor numbers were relatively low, their 

takings were comparable with the same time last year.  

The first full week of non-essential shopping brought in 41.5% of the total number of visitors 

to the town throughout June. 

 

June is traditionally a very busy month for Cheltenham.  Normally visitors would be coming 

for the Cheltenham Science Festival, the Food and Drink Festival, the Cheltenham Open 

Studios Art Trail and of course Father’s Day outings.  Last year also saw the first Cheltenham 

Balloon Fiesta and the Curry & Colonels guided food tour.  

All of these events bring thousands of visitors to Cheltenham, so it is not surprising that 

during June 2020 we saw 64% fewer visitors to the town. 

103,688

53,208

2019 2020

Week  1 - non-essential businesses open

359,336

128,200

2019 2020

June 2019 vs June 2020


